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In a nutshell: This role aims to build and maintain awareness of LHG and its events amongst non-members in order to grow membership and increase talk audiences. This is done by publicising talks, new books, exhibitions etc in online and printed local press and other media (see list below).
NB: our website and social media are managed by Barbara Merchant, our web mistress.
Current outlets
LHG has never paid to advertise and relies on PR to get free coverage.
· Print
· Sussex Express
· Lewes News
· The Lewesian
· A4 posters
· Brochures

· Online – What’s on sites
· Sussex Express online (https://submit.nationalworld.com/your-articles/) 
· TheLewesList monthly mailing
· www.lewes.co.uk 
· ESCC Lib & Info Services (www.escis.org.uk) 
· www.wherecanwego.com
· The List (www.datathistle.com)
· StayLewes/Tourist info (www.visitlewes.co.uk/information)
· @visit.lewes on Instagram
· LHG Bulletin
· LHG website

Work required
Every month
· Obtain speakers’ contacts from John Kay well ahead of time and email them to obtain a short synopsis (one sentence), a longer synopsis (about 100-150 words) and a striking image.
· Keep Barbara Merchant, John Kay & Neil Merchant informed of the next talk’s details
· Submit event details to online what’s on pages and also email them to editors of other media at the appropriate times. This is done mid-month to certain media and at the start of the month for others.
· Commission talk posters from Galia Pike (LHG pays her to produce them), then email a pdf to the list of members who put them up. Also print copies (paid for by LHG) and deliver to four places round town.
· Keep the Tourist Information Office stocked with LHG brochures.
· Attend monthly executive committee zoom meetings and send in a report beforehand listing any out of the ordinary comms activity since the previous meeting.
Periodically
· Pitch article ideas to the likes of Lewes News and/or The Lewesian – say two per annum. To date, John Kay has produced most of these articles, usually reworking existing Bulletin pieces to the required word length & supplying a relevant photo or postcard.
· Organise the brochure reprints and update the content each time. This means liaising with both printer and the designer.
Time required
· Stick your finger in the air! As long as it takes…. It’s 10 mins here & and hour there at different points of the month.
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